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Itôs a well known fact that dirt track race fans and automobile racing 
fans, in general, are among Americaôs most passionate and brand-
loyal consumers. 
 
Whether your business specializes in food, beverages, auto parts, 
tools, trucks, automobiles, tires, or provides other vital services to 
northeastern Minnesotans, advertising at the Hibbing Raceway affords 
you a prime opportunity to make your brand recognized by tens of 
thousands of potential new customers. 
 
With an average paid Saturday night attendance of 1,500, an average 
race car count of 100 and extensive sponsor exposure each week via 
newspaper, radio, poster, racing magazines, scheduling publications 
and Hibbing Raceway public address announcements, your brand,  
your services and your businessô support, will reach a wide, diverse 
audience. 
 
By becoming a Hibbing Raceway sponsor, your message will reach a 
broad demographic group. Each week, Hibbing Raceway fans attend 
races within roughly a 100-mile radius of Hibbing and special racing 
events bring race fans from across the Upper Midwest.  
 
According to WISSOTA, the sanctioning body for dirt track racing in the 
Midwest, 27% of race fans have an average income of $45,000 or 
more; 28.8 percent are blue collar workers; 26.2 percent are college 

graduates; and 49 percent define themselves as hard core fans.  
 
More importantly, 86.4 percent of race fans strongly agree that they pay 
attention to companies that sponsor racing and notices new sponsors 
and 74.5 percent say they often find out about local businesses 
because of sponsorship and sponsorship promotions at the track. 
 
The facts prove it. By becoming a Hibbing Raceway sponsor, your 
product and/or services will be exposed to a large, educated, family-
oriented, solid income customer base. 
 
Please take a lap around the enclosed sponsorship information sheets 
to review Hibbing Raceway regular events, special event and other 
onsite sponsorship opportunities.  
 
The Iron Range Racing Association, Inc., a non-profit group which operates the Hibbing Raceway, cordially invites 
you and your business to become part of the action at the 3/8 mile banked oval at the former St. Louis County 
Fairgrounds in Hibbing. 
 
Through your support, we firmly believe you will develop new, loyal 
clientele and new friends. 
 
 
Sincerely,  
 
Iron Range Racing Association, Inc. 
PO Box 386 
Hibbing, MN 55746 
(218)262-2324 
hibbingraceway.com 
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2011 Hibbing Raceway Advertising Opportunities 

 
 

HIBBING RACEWAY TITLE SPONSOR     $7500 per year 
IRRA agrees to provide primary advertising to the above company as the Title Sponsor of the Hibbing Raceway 
throughout the 2011 season. 

In all advertising for the Hibbing Raceway, sponsor will be listed as the Title Sponsor and will be included in the 
name of the track.  For example, the Hibbing Raceway would now be known as the ñFord Motor Company Hibbing 
Raceway.ò 

Everything that has a Hibbing Raceway logo on it will have a new logo including the Title Sponsorôs name.   
That will include, at a minimum all print media, Victory Lane, the Pace Car, the Water Truck, all apparel, the 
website, letterhead, and moreé. 

The title sponsor will be mentioned on ALL radio advertising as the Title Sponsor of the Hibbing Raceway. 

IRRA will have a separate page on the website specifically for the 2011 Hibbing Raceway Title Sponsor.  Title 
sponsorôs logo will be prominently displayed and hyperlinked to companyôs website with all pertinent company 
information listed on that page below your logo. IRRA will also provide a link to your companyôs facebook and 
twitter accounts as well as any other social networking sites. 

All tickets and wristbands for every 2011 event will have the above companyôs name on them as the title sponsor. 

The Hibbing Raceway announcer will prominently mention sponsor as the title sponsor of the Hibbing Raceway 
each and every week throughout the 2011 season. 

IRRA will provide (6) banners to be displayed throughout the Hibbing Raceway property throughout the entire 2011 
racing season. 

IRRA will provide (6) adult grandstand tickets to the title sponsor each week of the 2011 racing season, including 
special events. 

IRRA will include (1) nightly sponsorship package with a Title Sponsorship package.  Furthermore, on the night 
chosen, the IRRA will coordinate a pre-race barbecue and car show for the 2011 Hibbing Raceway Title Sponsor.  

Representatives of the above company will be allowed to participate in the victory lane celebrations that night by 
handing the trophy to the winner of each feature with their banner in the background. 

Sponsorôs name will be displayed on all trophies for the entire 2011 season. 

Sponsorôs name will be prominently displayed on all official IRRA 2011 merchandise. 

Sponsorôs name and logo will appear in the 2011 Hibbing Raceway yearbook as the Title Sponsor of the Hibbing 
Raceway. 

The 2011 Hibbing Raceway Title Sponsorship fee is $7500.00 per 
year. 

This contract requires a minimum (3) year obligation. 

Total payment must be paid no later than June 1, 2011. Non-
refundable 
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SATURDAY NIGHT SPONSOR (REGULAR RACING EVENT)      $500  
IRRA agrees to provide primary advertising for sponsor for one weekly ñregularò event.   

Advertising will consist of print advertising in the local newspapers, ALL the Dirt, the 2011 Hibbing Raceway 
yearbook, and schedules as well as radio advertising.  

The Hibbing Raceway announcer will prominently mention weekly event sponsors throughout the program that they 
sponsor. 

IRRA agrees to list the above company as a sponsor of the Hibbing Raceway on HibbingRaceway.com with 
sponsor logo hyperlinked to company website with all pertinent sponsor information listed below the logo. 

IRRA will also provide a link to your companyôs facebook and twitter accounts as well as any other social 
networking sites. 
 
The 2011 Weekly Event sponsorship fee is $500. (No splitting of the $500) 

There will be no more than (2) event sponsors per regular night of racing, unless a cancellation occurs.   

Should the booked event be cancelled for any reason, advertising will be provided at another event. 

Total payment must be made 2 weeks prior to the event booked. Non-refundable. 

 

CITY MERCHANT NIGHT         $100 

IRRA agrees to provide primary advertising for the ñcity merchantsò for one weekly ñregularò event.   

City Merchant Night sponsors will be listed on the weekly program handed out on the night of the event.  

The Hibbing Raceway announcer will mention City Merchant Night sponsors throughout the program that they 
sponsor. 

IRRA agrees to list the above company as a sponsor of the Hibbing Raceway on HibbingRaceway.com. 

The 2011 City Merchant Night sponsorship fee is a minimum of $100. 

On City Merchant nights, IRRA will have no limit to the amount of sponsors acquired for the event. 

Should the booked event be cancelled for any reason, the City Merchant Night will be changed to a new date.  

Total payment must be made two weeks prior to the event booked. Non-refundable. 

 
 
HARD CHARGER SPONSORSHIP       $100 per class 
IRRA agrees to provide advertising and promotion for the 2011 ñHard 
Chargerò sponsorship program by listing them as ñHard Chargerò 
Sponsors in the year-end banquet recap and mentions from the Hibbing 
Raceway announcer. 

IRRA agrees to list each Hard Charger sponsor of the Hibbing Raceway 
on HibbingRaceway.com. 

The 2011 Hard Charger sponsorship fee is $100 per class. 

Total payment must be paid no later than June 1, 2011. Non-refundable. 

 




